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The 8th edition of Texhibition Istanbul, held from 10-12 September 2025,
once again proved its growing influence in the global textile industry.
Bringing together 524 exhibitors across five halls, the fair showcased
the full spectrum of textile innovation—from woven and knitted fabrics
to denim, lace, embroidery, printing, accessories, and yarn. This
comprehensive display positioned Texhibition Istanbul as a key meeting
point where creativity, production, and business converged under one roof.

This edition welcomed 24,148 visitors from 110 countries, marking a 6.7%
overall increase compared to March 2025. The growth included a 3.1%
rise in domestic visitors and a remarkable 16.9% increase in international
visitors, with 7,021 buyers from Europe, the Middle East, Asia, North Africa,
North America, and beyond. This strong performance reflected Texhibition’s
expanding global reach and reinforced its reputation as a trusted platform
for sourcing, networking, and shaping the future of the textile trade.
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92% of participants indicated they
would participate in the show again
on March 4-6.

96% of visitors indicated they
would visit the show again on
March 4-6.
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B2B MEETINGS:

STRENGTHENING GLOBAL CONNECTIONS

The B2B meetings stood out as one of the most dynamic highlights of
Texhibition Istanbul, creating a vibrant space where business turned
into long-term collaboration. Over 100 exclusive sessions connected
exhibitors with leading global buyers and brands, resulting in intensive
order placements and promising new partnerships.

Buyers traveled from Belgium, Canada, Colombia, Denmark, Germany,
Italy, the Netherlands, Jordan, Saudi Arabia, Spain, Switzerland, Tunisia,
the United Kingdom, the USA, and Vietnam, underlining the fair’s truly
international reach. Among the distinguished participants were About
You, Hugo Boss, and Rabe Moden from Germany; Asos, Burberry, John
Lewis, Me+Em, and Next from the UK; Guess from Italy; Alexander Wang,
Aimé Leon Dore, Faherty, Fanatics, LT Apparel (Adidas Kids), Patagonia,
and Revolve from the USA; Scalpers and Juan Vidal from Spain;, POM
Amsterdam and The Sting from the Netherlands; Studio F from Colombia;
and major buyers from Saudi Arabia including Alshiaka, Brands Concept
Company (Louzan), Lomar, Al Hattami, and the Richy Group.

BLUE BLACK:

THE INDIGO HEART OF TEXHIBITION

Dedicated entirely to denim, Blue Black Texhibition once again stood
out as one of the fair's most vibrant and trend-driven sections. Bringing
together leading denim manufacturers, Hall 7 offered a dynamic platform
where innovation met craftsmanship. This edition featured 24 leading
denim brands presenting sustainable technologies, trend insights, and
creative workshops—further underlining Torkiye’s position as the world’s
3rd-largest denim garment producer. From responsible indigo dyeing
methods to new tactile surface treatments and recycled blends, the area
highlighted how the country continues to lead global denim production
with both creativity and responsibility. Visitors experienced the full
journey of denim—from raw fiber to finished garment—while networking
with key players shaping the future of the industry. With its energetic
atmosphere and forward-thinking exhibits, Blue Black reaffirmed its
position as the indigo heart of Texhibition Istanbul.
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INNOVATION HUB:

WHERE TEXTILES TURNED INTO TECHNOLOGY

Pushing the boundaries of material innovation, the Innovation Hub
brought together visionary developments that redefined how textiles are
created and experienced. Among the standout exhibits were Colourself
Cotton, a self-reactive cotton fiber designed to color itself while
drastically reducing water and energy use; Biodegradable Pleats, an
elegant example of fully compostable design; and experimental surfaces
such as Wavy Plush, distinguished by its sculptural texture, and Vegan
Bioglitter, delivering luminous sparkle without environmentally harmful
ingredients. Further highlights included the double-sided Vismara scarf,
celebrated for its intricate construction and versatility, and advanced
yarns like Umorfil, merging high-performance properties with softness
and comfort. Together, these innovations showcased how creativity,
technology, and sustainability can coexist—turning the Innovation Hub
into one of Texhibition Istanbul’s most visionary spaces and offering a
preview of the industry’s next chapter.

TRENDS LAB:

THE CREATIVE CORE OF TEXHIBITION

At the heart of Texhibition Istanbul, the Trends Lab once again served
as the fair's creative compass—translating global design movements
into tangible textile experiences. Curated around the theme MINDSCAPE,
the space explored the balance between mind, material, and emotion
through four sub-concepts: BEATROOTS, SOUL-UTIONS, ROYAL HIPPIE, and
PLAYSCAPE. Each section invited visitors to discover how color, texture,
and technology can merge to express contemporary moods and material
sensibilities. Designed as an immersive environment, the Trends Lab not
only highlighted the aesthetic direction of upcoming seasons but also
acted as an inspirational bridge between designers, manufacturers, and
buyers, emphasizing the role of creativity as the true driver of innovation
within the textile industry.
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ReVALUE STOCK HUB:

GIVING FABRICS ASECOND LIFE

Introduced as one of Texhibition Istanbul’s most forward-thinking
initiatives, the ReValue Stock Hub embodied the fair's commitment
to circularity and conscious production. The area brought together
manufacturers, designers, and buyers around a shared purpose: to
reimagine overstock fabrics not as waste, but as a valuable resource.
By showcasing high-quality leftover materials ready for reuse, the hub
demonstrated how creativity and responsibility can coexist within the
same fabric. Visitors explored textiles with untapped potential—ready to
inspire new collections while reducing environmental impact. More than a
display, the ReValue Stock Hub stood as a statement that sustainability
begins not at the end of production, but with how we choose to value
what already exists.

SEMINARS:

KNOWLEDGE PLATFORM:
INSIGHTS SHAPING THE INDUSTRY

Texhibition Istanbul hosted an inspiring seminar and panel program
covering WGSN trends, biomaterials, Al, and digitalization, alongside the
debut of Zoom on Fashion Trends. In parallel, Blue Black featured denim-
focused sessions on trends, culture, U.S. market dynamics, washing
technologies, and sustainability, concluding with a visionary talk on
digitizing Anatolian textures—blending heritage with innovation in denim
design.
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on SOCIAL MEDIA

14,150,966

93,973,171

FIGURES BETWEEN FEBRUARY 01, 2025
& SEPTEMBER 09, 2025
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https://www.linkedin.com/company/texhibition-i%CC%87stanbul/?viewAsMember=true
https://www.facebook.com/texhibitionist/
https://www.instagram.com/texhibitionistanbul/
https://www.youtube.com/@texhibitionistanbul
https://x.com/texistanbul?s=11

INTERNATIONAL PRESS
REFLECTIONS

Textil Wirtschaft - German NEWS LINK

Fashion United - Netherlands ~ NEWSLINK— NEWSLINK
—

>V< TEXHIBITION

A |ISTANBUL


https://www.textilwirtschaft.de/business/news/7.-texhibition-istanbul-asien-ist-kein-wettbewerber-249575

https://fashionunited.com/press/event/texhibition-istanbul-global-showcase-of-the-textile-industry-10-to-12-september-2025-istanbul-expo-center/2025090868120

https://fashionunited.com/press/event/texhibition-istanbul-concludes-with-strong-visitor-growth-and-industry-confidence/2025091968340

INTERNATIONAL PRESS
REFLECTIONS

Jornal & Portugal Textil - Portugal ~ NEWSLINK

Knitting Industry & Inside Textile - UK~ NEWS LINK
g y w
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https://portugaltextil.com/texhibition-revela-otimismo-apesar-das-dificuldades/

Texhibition Istanbul: Global textile industry showcase
https://www.knittingindustry.com/texhibition-istanbul-reports-strong-visitor-growth/


INTERNATIONAL PRESS
REFLECTIONS

The Spin Off - [taly NEWS LINK
P : K,

WWD/SJ-USA  NEWSLINK
K,
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https://www.the-spin-off.com/news/stories/The-Shows-Texhibition-Istanbul-registered--6.7-more-visitors-19309

https://sourcingjournal.com/topics/sourcing/texhibition-istanbul-2025-optimism-amid-tariffs-1234780189/


INTERNATIONAL PRESS
REFLECTIONS

Just Stvle - UK NEWS LINK NEWS LINK

La Spola - Ital NEWS LINK
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https://fashionunited.com/press/event/texhibition-istanbul-concludes-with-strong-visitor-growth-and-industry-confidence/2025091968340

https://www.just-style.com/features/turkiye-apparel-textile-sector-optimistic-despite-export-decline/

https://www.laspola.com/la-turchia-si-fa-bella-a-texhibition/


INTERNATIONAL PRESS
REFLECTIONS

CWB-UK  NEWSLINK
R

Ediciones Sibila - Spain  NEWSLINK
PR v
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https://cwb-online.co/strong-visitor-growth-and-industry-confidence-at-texhibition-istanbul/

https://edicionessibila.com/texhibition-estambul-2025-innovacion-sostenibilidad-y-negocios-marcan-una-edicion-historica/


INTERNATIONAL PRESS
REFLECTIONS

Modaes - Spain  NEWS LINK

WeAre Denim - International ~ NEWSLINK
"
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https://www.modaes.com/tendencias/el-textil-turco-gana-peso-texhibition-istanbul-reune-a-24000-visitantes-y-524-expositores

https://dnbh9.r.a.d.sendibm1.com/mk/mr/sh/SMJz09SDriOHVCWzCds9LEDg6PX5/16t2zuSCQYfL


INTERNATIONAL PRESS
REFLECTIONS

Pinker Moda - Spain ~ NEWSLINK  NEWSLINK
g —

Texdata - German NEWS LINK
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https://pinkermoda.com/industria-moda-turca-texhibition-septiembre-2025/
https://pinkermoda.com/texhibition-cierra-aumento-significativo-visitantes/
https://www.texdata.com/news/Textiles&Apparel-Garment/22003.html

INTERNATIONAL PRESS
REFLECTIONS

Textile Network - German NEWS LINK
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https://textile-network.de/de/Business/Texhibition-Istanbul-waechst-international




