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TEXHIBITION ISTANBUL HALL DISTRIBUTIONS

• Total: 5 Halls – 35,000 m²
• Halls: 4-5-6-7-8

Hall 4:

• Knitting – Trend Area

Halls 5-6:

• Weaving – Trend Area
• ReValue Stock Product Area

Hall 7:

• Denim – Blue Black Trend Area

Hall 8:

• Yarn and Accessories – Innovation Hub
September 2024





11-13 September 2024

Region (Excl. TR) Percentage

Europe 30.2%

Asia 26.5%

Middle East 23.5%

North Africa 14.0%

North America 3.1%

Africa 1.6%

South America 1.0%

Oceania 0.1%

TOTAL NUMBER OF VISITORS

  25,000 Visitors 



VISITORS NUMBERS

     25,0000
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Bilateral business meetings (B2B) 
were conducted as part of the 

procurement committee 
organization held during the fair.

TEXHIBITION FAIR BUYER COMMITTEE



▪ Stocks Are Valued: In collaboration with Kartelam.com, companies
can showcase their stock products to a global audience using 3D
modeling and QR code technology. This allows their products to
reach potential customers worldwide, beyond just the visitors at the
fair.

▪ Brand Value: The companies’ stock products are not just exhibited;
through engaging presentations and marketing activities, they
consistently capture the attention of visitors.

▪ Investing in the Future: Through digitization services, companies’
products continue to reach a global audience by being featured on
digital platforms even after the fair.

▪ Time and Cost Efficiency: Participating in the ReValue Zone is one
of the most practical and effective ways to quickly evaluate and
liquidate your stock.

ReValue OVERSTOCK AREA



The trend areas were crafted by incorporating the standout yarn, fabric, and accessory products from 
participating companies into creative, themed displays. These products were showcased to visitors 
through thematic stories and inspiring presentations, setting the tone for the upcoming season. These 
trend areas served as an invaluable guide, offering insight and inspiration to all visitors.

CREATIVE HUB
CREATIVE DIRECTOR: İDİL TARZİ



As part of the fair, the “Innovation Hub,” designed under the creative direction of Arzu Kaprol with coordination Filiz TUNCA, 
showcases pioneering products that inspire the global textile industry by merging sustainability with cutting-edge technology.

What's in the Innovation Hub area?
The Innovation Hub offers visitors a diverse range of cutting-edge products:

• Sustainable and Technological Products: Showcasing innovative items that will shape the future of textiles, including denim, 
yarn, color-changing technologies, electronic textiles, sensor-equipped fabrics, and luminous garments.

• Special Textile Zones: Visitors can explore the latest trends and technologies in themed areas, such as the Denim Area, Yarn 
Area, Accessory Area, and the Paradox Parlor.

• Experiential Exhibitions: Immersive exhibits like fiber-optic dresses, sound-sensitive garments, carbon-heated pillows and 
ponchos, and biologically scented fabrics give visitors a hands-on experience of the future of the textile industry.

INNOVATION HUB



OVERSEAS 
ADVERTISING



▪ GERMANY
▪ AMERICAS
▪ FRANCE
▪ SPAIN
▪ ITALY
▪ ENGLAND
▪ NETHERLANDS
▪ PORTUGAL
▪ SWEDEN
▪ DENMARK
▪ FINLAND
▪ RUSSIA

Our overseas PR agency led highly effective promotional activities
abroad, particularly in Europe, which included features in well-recognized
textile industry magazines, as well as fair advertisements on web portals
and e-bulletins.

TEXHIBITON ISTANBUL | OVERSEAS PR AND ADVERTISING ACTIVITIES



• Textilwirtschaft (Germany)

• Fashion Today Men (Germany)

• Textilmitteilungen (Germany)

• Textile Network (Germany)

• Drapers (UK)

• CWB (UK)

• Knitting Industry (USA)

• JNC (Germany)

• Sourcing Journal (USA)

• Just Style (USA)

• Fashion United (International)

• Fashion Network (International)

• Ecotextile News (Spain)

• Pambianco (Spain)

• La Spola (Italy)

• Textilia (Germany)

• Jornal Textil (Portugal)

• Habit (Sweden)

• WWD (USA)

• TOJ (Denmark)

• MuotiMaalima (Finland)

• Noticiero Textile (Spain)

• Moda Es (Spain)

• Textile Express (Germany)

• Pinker Fashion (Italy)

• Ediciones Sibila (Spain)

• Profashion (Russia)



DRAPERS



TEXHIBITION NEWSLETTER CAMPAIGNS



TEXHIBITION NEWSLETTER CAMPAIGNS



TEXHIBITION NEWSLETTER CAMPAIGNS



DURING THE PREMIERE VISION FAIR
ADVERTISEMENTS DISPLAYED ON 11 SCREEN  
AT PARIS RER LINE, PARC DES EXPOSITIONS AND 
VILLEPINTE METRO STATION

CAMPAIGN DATES: FROM 29 JULY TO 11 AUGUST
NUMBER OF BILLBOARDS: 8

PARIS BILLBOARD CAMPAIGN PRATO REGION BILLBOARD CAMPAIGN



CAMPAIGN DATES:
FROM 30 AUGUST TO 5 SEPTEMBER

8 BILLBOARDS IN THE CITY
4 SCREENS AT THE AIRPORT

MUNICH CITY AND AIRPORT AD CAMPAIGN
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